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InfluenceScope Coverage

b |
=]
7tE HIO|H ME0| 7ts =L Tt

=]
x

H

4 3 YouTube

=

>
©
8
g
a
o
5
°
5
©
=
c
[
o
z
a2
(e}
(U]
©
1
O
~
BO;
el
[
=
=
(7
K,
2
=
()
& -
£
o
o
o
=
-
2
=
=
o
)



Nielsen InfluenceScope

=0] o[0]
M OAE Z2HES

XOTIA @ MSSSSN.

vOoOLE dyson
o

WOOLRICH OAKLEY

EST. 1830

&
F“ﬁﬁi(

CalvinKlein

e Nielsen Media Korea. Confidential and proprietary.

GIORGIO ARMANI

4 Copyrig]\t © 2021 Th

H

@ sunglass hut .

FIAT CHRYSLER AUTOMOBILES

BOLTON

Rorbos

Pluss00

SCAVOUNI N, ESFn ressmann
@ m 62 @D
sEraTt OPALLITALIANA ATk Angelini Beauty Mercedes-Benz



Il Nielsen InfluenceScope
InfluenceScope Solution : 78
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InfluenceScope Solution : 1. SELECTION
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InfluenceScope Solution : 2. PRE-CAMPAIGN
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InfluenceScope Solution : 3. POST-CAMPAIGN
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PRICING TABLE
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